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Veer Narmad South Gujarat University, Surat

Business Administration under Commerce Faculty

®             To be imp|emented from AAcsaE:rm¥cE::i::2l°une, 2024.2o25 (Including
Winter Session)



PRO GRAIt4 STRUCTURE
__________

BACHELOR OF BUSINESS ADMINISTRJITION (DIGITAL MARKETING)

BRA - DIGITAL MARKETING (Semester 1)

Semester
Course Course

Credits
Type Name

I Major Fundamentals of Commerce 4
I Major Accounting For Managers 4
I Minor Fundamentals of Marketing 4

I roc Business Organization 4
I SEC SEC-1 2
I VAC Indian Knowledge System 2
I AECC MIL"EL 2

22

BRA - DIGITAL MARKETING (Semester 2)

Semester
Course Course

Credits
Type Name

11 Major Organisational Behaviour 4
11 Major Fundanentals of Digital Marketing 4

11 Minor Search Engine Optinization 4

11 MDC Environmental & Ecological Management 4
11 SEC SEC-2 2
11 VAC Indian Knowledge System 2

11 AECC Communication Skills 2
22

0



BBA - DIGIT:AL MARKETING (Senester 3)

Semester
Course Course Credits
Type Name

Ill Major Service Management 4
Ill Major Social Media Marketing 4

Ill Major Search Engine Marketing 4
Ill MDC Business Statistics 4
Ill SEC SEC-3 2

Ill VAC Indian Knowledge System 2
Ill AECC MIL/MEL 2

22

BBA - DIGITAL MARKETING (Senester 4)

Semester
Course Course Credits
Type Name

IV Major Startup and Innovation Management 4

IV Major Search Engine Marketing 4
IV Major SEMRush 4
IV MDC Banking and Financial Institution 4
IV SEC SEC-4 2
IV VAC Indian Knowledge System 2
IV AECC MIL/MEL 2

22



BRA - DIGITAL MARKETING (Semester 5)

Semester
Course Course

Credits
Type Name

V Internship Summer Internship Project 4
V Major Research Methodology 4
V Major Entrepreneurship Development 4
V SEC SEC-5 2
V DSE IT Tools for Digital Marketing 4
V DSE AI in Digital Marketing 4

22

BRA - DIGIT:AL MARKETING (Semester 6)

Semester
Course Course

Credits
Type Name

VI Project Project 8

VI Major Strategic Management in Business 4
VI SEC SEC-6 2
VI DSE Content marketing 4
VI DSE Email marketing 4

22
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BBA - DIGIT:AL MARKETING (Senester 7)

Semester
Course Course Credits
Type Name

VII Major Academic Writing 4
VII DSE WEB Analytics 4
VII DSE Content Management System 4
VII DSE Affiliate Marketing 4
VII Training Global Country Report 6

22

BBA - DIGITAL MARKETING (Semester 8)

Semester
Course Course Credits
Type Name

VIII Major Proj ect Management 4
VIII DSE Cyber Law 4
VIII DSE Social media marketing 4
VIII Training Live project preparation and Report 10

22

Program Passing Rules: As per University rules.

Program Fees: (PerSemester)(Onetime feesandexamfeesareadditionalasprescribedbytheuniversity)(w.e.f.AcademicYear:2024-25) Semester Tuition Fees : Rs. 25000/-Semester
University Exam Fees : Rs. 900/- [Other one time
/affiliation /exam fees, will be as per the norms of the
University] [The fees for all certificate courses, Skill
Enhancement Courses and Value Addition Courses;
fees will be as per the prescribed limit for per credit as
per the SOP of certificate courses decided by the
university.]



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

a]IGITAL MARKETING)
Semester - I

Subject Fundamentals of Commerce Semester I

Credits 4 trype Major

Learning Outcomes: At the end of the course, students shall be able to. ..

LO1 Identify the role commerce in Economic Develo|)ment and Societal Development.
L02 Equip with the knowledge of imports and exports and Balance of Payments.
L03 Acquire knowledge on micro and micro economics and factors determine demand and

supply. An idea of Indian Tax system and various taxes levied on in India. They will
acquire skills on web design and digital marketing.

L04 Develop the skill of accounting and accounting principles.

Course Content

Module Content Weightage
I Introduction 20%

•     Definition  of  Commerce  -  Role  of Commerce  in  Economic
Development   -   Role   Commerce   in   Societal   Development.
Imports   and   Exports,   Balance   of  Payments.   World   Trade
Organization.

11 Economic Theory 20%
•     Macro   Economics  -  Meaning,   Definition,   Measurements   of

National    Income,    Concepts    of   National    Income.    Micro
Economics  -  Demand  and  Supply.  Elasticity  of Demand  and
Supply.    Classification   of   Markets   -Perfect   Competition   -
Characteristics - Equilibrium Price, Marginal Utility.

Ill Accounting Principles 20%
•     Meaning   and   Objectives   Accounting,   Accounting   Cycle   -

Branches    of   Accounting    -    Financial    Accounting,    Cost
Accounting,      Management     Accounting.      Concepts      and
Conventions of Accounting -GAAP.

IV Taxation ZOO/o



•     Meaning  of Tax,  Taxation   -Types   of   Tax-Income   Tax,

Corporate Taxation,   GST,   Customs  &  Exercise.  Differences
between   Direct   and   Indirect   Tax   -   Objectives   of      Tax-
Concerned   authorities   -   Central   Board   of   Direct   Taxes

(CBDT)  and Central Board of Excise and Customs (CBIC).
V Computer Essentials 20%

•     Web Design -Word press Basics, Developing a simple website.

Digital Marketing - Social Media Marketing, Content Marketing,
Search  Engine  Optimization  (SEO),  E-mail  Marketing.    Data
Analytics-    Prediction    of    customer    behavior,    customized
suggestions.

Lab Exercise:

•          Build a sample website to display product infomation.
•          Provide wide publicity for your product over social media and e-mail
•          Estimate the customer behavior and provide necessary suggestions regarding the

products of his interest.

Activities:

•          Assignment on GAAP.
•           Group Activates on problem solving.
•           Collect date and report the role of commerce in Economic Development.
•            Analyze the demand and supply of a product and make a scheduled based on your
analysis, problems on elasticity of demand.
•           Identify the Tax and distinguish between Direct Tax and Indirect Tax.
•          Assignments and students seminars on Demand function and demand curves
•          Quiz programs
•          Assignment on different types of taxes which generate revenue to the Government of
India.
•           Invited lectures on GST and Taxation system
•          .Problem solving Exercises on current economy situation.
•           Co-operative leaming on Accounting principles.
•           Group Discussions on problems relating to topics covered by syllabus
•           Examinations (Scheduled and surprise tests)
•          Any similar activities with imaginative thinking beyond the prescribed syllabus

Reference Books:

1. S.P. Jain & K.L Narang, Accountancy -I Kalyani Publishers.

2. R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting, Sultan Chand

®



3. Business Economics -S.Sankaran, Margham Publications, Chennai.

4. Business Economics - Kalyani Publications.

5. Dr. Vinod K. Singhania: Direct Taxes --Law and Practice, Taxmann Publications.

6. Dr. Mehrotra and Dr. Goyal: Direct Taxe,s -Law and Practice, SahityaBhavan Publications

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR OF BUSINESS ADMINISTRATION (BBA)

(DIGITAL MARKETING)

Semester - I

Subject Accounting for Managers Semester 1

Credits 4 Type Major

Learning Outcomes:

LO1 Understand financial accounting and develop skill for bookkeeping activity
L02 Evaluate techniques in preparing the final accounts of firms and companies for the

users of accounting information
L03 Lear to prepare Cost sheet, Stock Register and budget for financial Planning
L04 Evaluat.e cost information for profit and Break even Planning

Course Content

Module Content Weightage
I Introduction of Financial, Cost and Management Accounting: loo/o

•     Definition ofFinancial, Cost and Management Accounting.
•     Advantages and Limitation ofFinancial, Cost and

Management Accounting
•     Difference between Management accounting with Financial

and cost accounting
2 Concepts of Financial and Cost Accounting: 35%

•     Accounting cycle, Double Entry Bookkeeping system:
Preparation of Journal and Subsidiary books (Purchase Book,
Sales book, Purchase Return Book & Sales Return Book)

•     Three columnar cashbook (Numeric), Ledger and Trial
Balance (Brief Concept)

•     Financial statement of company as per company act 2013

(Only Format)
•     Stock Register (Numeric based on First In First out Method,

Last In First Out Method, Weighted Average Method)
3 Analysis of Financial Statements: 200/o

•     Techniques of Financial statement Analysis (Calculation of
Ratios from the given financial statement as per company act
2013)

•     Liquidity and solvency Ratios -Current Ratio, Liquid Ratio,
Proprietary Ratio, Debt - Equity Ratio.

®

®



•     Profitability Ratios -Gross profit Ratio, Net profit Ratio,
Operating Profit Ratio, Return of capital Employed Ratio,
Return on Equity Shareholder's Fund

•     Efficiency Ratios -Stock Turnover Ratio, Debtors Ratio,
Creditors Ratio, Operating Ratio

4 Budget and Budgetary Control: 20%
•    Meaning of Budget and Budgetary control,
•     Preparation of cash Budget (Numeric),
•     Zero Base Budgeting

5 Cost Volume Profit Analysis: 15%
•     Meaning and significance of Marginal costing
•     Break EvenAnalysis
•     Numeric based in contribution, Profit volume Ratio, Break

Even Point, Margin of Safety.

Reference Books:

Sr. No. Book Title Author(s) Publisher
1 Introduction of Accounting T. S. Grewal Sultan Chand & Co
2 Principles of Accounting Rupal Gupta Sultan Chand & Co
3 Modern Accounting Hanif and Mukhal:jee Tata MCGrew Hill
4 Cost and Management Accounting M. N. Arora Himalaya PublicationHouse
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VEER NARMAD SOUTH GUJARAT UNIVHRSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

a)IGITAL MARKETING)
Semester - I

Subject Fundamentals of Marketing Semester I
Credits 4 trype Minor

Learning Outcomes: At the end of the course, students shall be able to...

Lol Understand basic concepts related to marketing and marketing management.
L02 Understand various marketing strategies and programs for business organisations.
L03 Prepare marketing plan of business organisations.
L04 Generate awareness of marketing.

Course Content

Module Content Weightage
I Introduction to Marketing 250/o

•     Marketing -Definition, Functions, Importance, Scope,
•     Difference between marketing and selling,
•     Core concepts of Marketing,
•     Philosophies    of   Marketing:    Production,    Product,    Selling,

Marketing, Social Marketing, Holistic Marketing
•     Definition,   Functions,   Importance   and   Scope   of  Marketing

Management
11 Marketing Mix - I 25%

•     Product:  Definition, Levels, Product Mix Decisions, Packaging

and Labelling
•     Price:     Definition,     Objectives,     Factors     affecting     Pricing

Decisions,

Ill Marketing Mix - 11 250/o
•     Place: Meaning and Concept of Distribution Channel, Types of

Distribution Charmel,  Factors  affecting choice of a distribution
channel, Packaging and its functions, Labelling

•     Promotion: Definition of promotion, importance of promotion,
IMC,  and  its  significance,  Meaning,  Merits  and  Demerits  of
Promotional mix

®



IV Buying Behaviour 25%
•     Consumer   Buying   Behaviour:   Meaning,   Factors   affecting,

Process
•     Industrial   Buying   Behaviour:    Meaning,   Factors   affecting,

Process

Reference Books:

I. Kotler, P. & Keller, K.L., Marketing Management, Pearson

2. Nargundkar R., Marketing Management

3. Gupta Seema, Digital Marketing, MCGraw Hill, 2017  le

0



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

a)IGITAL MARKETING)
Semester - I

Subject Business Organisation Semester I
Credits 4 Type MDC

Learning Outcomes: At the end of the course, students shall be able to...

LO1 understand the concept of Business Organization along with the basic laws and norms
of Business Organization.

L02 understand the terminologies associated with the field of Business Organization along
with their relevance and to identify the appropriate types and functioning of Business
Organization for solving different problems.

L03 The application of Business Organizatiori principles  to  solve business  and  industry
related problems and to understand the concept of Sole Proprietorship, Partnership
and Joint Stock Company etc.

Course Content

Module Content Weightage
I Business 15%

•     Concept, Meaning, Features, Stages of development of business

and importance of business,
•     Classification of Business Activities,

•     Meaning, Characteristics, Importance and objectives of Business

Organization,
•     Difference  between  Industry  &  Commerce  and  Business  &

Profession,
•     Modern Business and their characteristics

11 Promotion of Business 300/o
•     Considerations in Establishing New Business.

•     Qualities ofa successful Businessman.
•     Forms   of   Business   Organization    -    Sole   Proprietorship,

Partnership,  Joint  Stock  Companies    &    Co-operatives    and
their      Characteristics,      relative      merits      and      demerits,
Difference between Private and Public Company,



•     Concept of one person company.
Ill plant Location and Layouts 25%

•     Plant  Location:  Meaning,  Importance,  Factors  affecting  Plant

Location, Methods to choose location,
•     Plant   Layout:   Meaning,   Objectives,   Importance,   Types   of

Layouts, Factors affecting Layout.
•     Size  of  Business  Unit  -  Criteria  for  Measuring  the  Size  and

Factors affecting the Size. Optimum Size and factors determining
the Optimum Size.

IV Business Combination 150/o

•     Meaning, Characteristics, Objectives, Causes, Forms and Kinds

of      Business      Combination.      Rationalization:      Meaning,
Characteristics,   Objectives,   Principles,   Merits  and  demerits,
Difference between Rationalization and Nationalization.

V Computer Essentials 15%
•     Milestones   of  Computer   Evolution   -   Computer,   Block

diagram, generations of computer
•     Internet Basics -Internet, history, Internet service providers,

Types ofNetworks, IP, Domain Name Services, applications.
Ethical and Social Implications -

•     Network   and   security   concepts-   Information   Assurance

Fundamentals, Cryptography - Symmetric and Asymmetric,
Malware,  Firewalls,  Fraud  Techniques,  privacy  and  data

protection

Activities:

•     Assignment on business organizations and modem business.
•     Group Discussion on factors that influence plan location
•     Seminars on different topics related to Business organization
•     Case study could be given to present business plan of students choice
•     Identifyng the attributes of network (Topology, service provider, Ip address and

bandwidth of your college network) and prepare a report covering network architecture.
•     Identify the types ofmalwares and required firewalls to provide security.
•     Latest Fraud techniques used by hackers.

Reference Books:

1. Gupta, C.B., "Business Organisation", Mayur Publiction, (2014).

2. Singh, B.P., Chhabra, T.N., "An Introduction to Business Organisation & Management",
Kitab



Mahal, (2014).

3.  Sherlekar, S.A. &Sherlekar, V.S, "Modern Business Organization & Management Systems

Approach Mumbai", Himalaya Publishing House, (2000).

4. Bhusan Y. K., "Business Organization", Sultan Chand & Sons.

5.  Prakash,  Jagdish,  "Business  Organistaton  and  Management",  Kitab  Mahal  Publishers

(Hindi and English)

6. Fundamentals of computers by V. Raja Raman

7. Cyber Security Essentials by James Graham, Richard Howard, Ryan Olson

®



0

Oic8.2icn Gitiaiotl uoqiu8 u

antl.et -i

qti  2Oe3-?O€¥,€O€¥  -€Oeu,  3Oeu  -€O€s

ABILITY  ENHANCEMENT  COURSE  IN  GUJARATl  -  001

Oj¥€icn  a+itti  tliued  u&  fDcioi  a9icq  -Ooi  ( 02 credit)

a¢ ua u2ilc¥at  : ui i,i8iutloi.i. uO.€iitlen faui&1ul Otitii  9nti, allah  eli  ctQ  ua

aiciton  c2iGacq  Q8itl  eii2t.

a8u  -i  8s5l Oti2iust  uucmcA  819i qflcii  9nuci¢

(u)   uuio\iell a!acl

(ai)    fa3&Lut 8io€l

t8t    9io€  a8 ud ina8

(s)    utia8  Qta€ui8

a8u -a.  otiu  ,  ttdatiu

a8u -3.  Q€iuQ6,  86cidl 2ua 3fau2lilon uar  uiul  cii8aiu.I  ciiu31.

a8u.  ¥.  fa2iie  fatdie  , Hal u2ch  ciictt  ,  $8€1 uiula utll

tl6ct  oi&  :

i  ojQreich  uiti ¥lsqn8l:2i  ,  otcifDqat  u8i$2iot,  oLc¥€id  QtliTn6  ,  uu€iciiE.

.       a.  3fau2liloi  ua  8aQd  tl3i€  - a+itii  ti2iiugan  8afl  Oic¥aid  e`qrEi  ,Oi.iutot3i2

.        3.  Ot3iGi€  3t\-'*sOu  (  t.ii.i3i-`  th a. ) ri , :  u6LeLan  a+OicictG[a,uchQi  ¥id8  Oisi€,   3ic¥8le

¥.  3ic¥eicn  caiici6it`8  c2ii8eqi - u2caE  Otisi2|  fi}&  uttli,  u3en62i  u8iaiot,  UUE,icii€

.      u.  oiqfeich  aia€iti8`8i - 2lilo`ch  c2iiu,  uetaE  ot.isifl,  u3qngei  u8ieiot,  uugicii£

.       9.  tli@c2ii2iot. Otiq  6ictci¥3i, iu4  uca39iot, 2"6iciie

.      o.  ojc¥€ith  caii8eRi  ureuu  - sl.oA.th.2i6ls,sl.uGloti  aii6,  ueie  ucai8iot,  uu€.iaii6

.       c.  c21182t!l®u8t -6lff tiot8uiu  itiltf  , qGIQiei  a.oils, uHElcll6.



uRte'B,I

drrfegivqai"faQ--aia-5:qlin,`qta

ffirm~stQFT

tl`-ai`t-a-i--I

(2023.2024` 2024,2025 ¢aH` 2025,2026 a 3ffirdaT far)

rmir~]   enrmiTFT&rd3irrfuFTfiQTFT(Hindi Proficiency & Lire S1{il]s)

Ability Enhflricement Courses-Ol  (Crcdi[s o2)  (Total  Marl{S-50).

giv~*fiirGrfudr,
ab{i.aiaT-€aT3ifechfflqitwaagF3T6¥iieTqFT3qami
3T¥~iTffl.qrfu,fadr,3Tfroff,uF:grerEalFTqfgiv
qi6rerEI;JIrat,alq5ffiFrfflcTRiFTqi

rfe.2dr3ir3afflHfflqiHFZTqRiFTi
ut,3ERiafaEa,.<5FTaa3itr¥feHtaFTaTfa#whi

ed•4

-clin-®Ti
8mar~qi=aaaT,gr$3iitFTqTan-aRE`fanfafflqTridr*fanr-

3ir~ faETfH-
seai.rfi.23it{3dqfa(3Th5#*)a5.faFfianqQa(5x2=io3itF)

REF 2 3RT 3.  at I 3fiT 2 a uE -utF 3iT5ii5aTEaat q3a  (i3 x 2 , 26 3t€F)

q?a 4. at 3 a enET diitcma (o7 ,` I a 07. 3itF) 3it{g* 4 a qFaaa.,gil 3Tarm
fan,atFT

qT 3Trmiir utF FTQa (07 x I = 07 3fa)

HrEFTETrfu:

®





-,,

©e

Veer Nari"td SoLlth Gujqrat University Surat

¥is&r: 2023-24`

Course: Bharatiya Kiiowledg€ Systems -an lntl.oduction Semester: I

Credits: 2, Hours: 30

Unit -i Bharatiya KliowL®dge Systems and Tradition

>   Self-   Ri've!al.ion ofBharat.

>   Knovi'!edge TrHdition of Glorious Bharat.

>   The Siiblime Journey ofBh{iratiya Culture & Civilization.

>  Dissemimtion and contribution ofBharatiya Knowledge

systems in lilt: world Glorious tradition of science and Art in

Bharill,

Unit -2 The Way of [ffe/ Jivan Darshan in Bharatrya Knowledge §ysteus

>  Way of life as Bharatiya Knowledge Systems.

>  The Implicit Concepts in Bharatiya lthowledge Systems.

Binh, r)ealh` Rebirth, Law of Karma, Idea ofsukhha, Ideal of

Life, P:`i`p -P`inya, Moksha.

>   Social \ iewpoint in Bhamtiya Knowledge Systems.

>   Co -exi:;tence of Nature a!`d Human Nature, Manifold Paths of

Up{isaiia. V&luc of l'Iarmonious Existence-RItam

>   Idea ofvasildliaivkutumbkam.

>  Bharti:>.a Vangmaya and Implication ofwi§dom in Social Life.

>    Foul. Purusha[thas ofBharatiya Knowledge system.

•:*  i)harma

•:'  Arthn

•:.  Kama

<.  Vloisha



Objectives

>   To uphold perspei`ti\J€. €ind I.cception of the Indian knowledge system

among the students

>  To acquaint studcl`{* to the real essence of Bharat and what is actually

Bhqratiya Asmita.

>   To cultivate the um!ei.s{amliiig of the cot]cept of traditional knowledge

and its importance iiniung the students.

>  To provide a plQtfoi.in for discussion, exchange of ideas, and engagement

on the Indian knowleilge s}.stem.

>  To explore the contclnporary relevance and application of hdian

knowledge systems ili socigly and academia.

>   Creating sensiti`Jit.\' {{jwal.iis knowing the need and importance of

protecting tradition, il knovi ledge.

Outcomes

>   Students will have :Ln undi`i.standing of the basics of the Indian

knowledge system iind it.i i'i`levance and applications to various fields.

>   This will ideally alsil inspii-c  1``i"re reseflrch and applications of these

systems in their respi`ctive academic disciplines.

>  IKS can enhance a 5nident's` creative skill§ by allowing them to inculcate

novel thought procc`si.

>   Additionally, it will help {hi. students build their self-confidence.

>   It will enhance thcii  &i`sthi.tic creativity by nurturing them to be more

open-minded and i.` in l`idenl.



Reference Books:
i.  Kapoof Kapil, Si]igl-i Avadliesh (2021). ..Indian Knowledge Systerzrs

Vol ~ I & H", Indijr: Institute of Advanci`d Study, Shimla, ELP.

2.  a.. Maladevan, Inti.oduction to Indian Knowledge Systems, IISC

Bangalore

3.   R. C. Mtiumdar, Ancieitt liidia. Motilal Banarsidas, Publishers. New

Dethi, First edition , Vransi  1952, reprint 2003.

4.   Basham. A.L. (ed. j. A Cultural History c)f India, New Delhi, Oxford

University Press,  I i)75.

5..   Sri Aurobindo, Tl`i.` i.`uundiition of lndial\ Culture, SABDA, Sri

Aurobindo Ashram, r'ijndicherry,1972. Also available in Gujarati

Translation as " Bhat€itiya Sanskruti Na Paya."

6.  Sri Aurobindo, India's Rgbir[h. SABDA, Sri Aurobindo Ashram,

Pondichery,1972.

7.   Swami Vivekanamla, BhEirtit Ma Aapcla Bhashano, Books Libraria,

2020

8.   Sharad Hebalkar, l}haratiya Sanskruti No Vjshva Sanchar, Schitya

Sadhana Trust. AhmSdabad, 2004.

9.   Sri Aurobindo and 'llii` Mu[her, Char Tfl}]&syao One Char Mukti,

SABDA, Sri Aurotiiiido Ashram, PondicherTy.

10.  Swami Vivekamm]:I. Sapanao Nu Bharat, Diamond Books, New Delhi.

11. 8 S  Shah, Shiksha5i Chlnt'akc>fiu Shikshfin Darshan, a S  Shah

Prakashan,

12. V H Patel, mndu i)hamra Ni Mchanata, Pravin Prakashan, Rajkot.2015

13. V K Bhatt, Sri Ai`i!vjnd Nu Talva Darsllan, University.Granth Nirmana

Board, Gandl`inagtli..

14. Katdare lndumati, Kutumb Aur Kutumb Shiksha, Punarutthan
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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

Bachelors of Business Administration (BBA)

(DIGITAL MARKETING)
Semester - 11

Subject Organisational Behaviour Semester 11

Credits 4 Type Major

Learning Outcomes: The students will be able to
LO1 Demonstrate the applicability of the concepts of Organizational behavior of people

in the organization
L02 Demonstrate the applicability of analyzing the complexities associated with

management of individual behavior in the organization
L03 Analyze the complexities associated with management of the group in the

organization
L04 Demonstrate how the organizational behavior can integrate in understanding the

motivation (why) behind behavior of I)eople in the organization

Course Content

Module Content Weightage
Unit 1 Introduction to 08 10%

Definition, Concept, Contributing Discipline
Unit 2 Perception 200/o

Meaning   and   Definitions,   Perceptual   Process,   Factors   affecting
perception, Perception and Organization, Perceptual Distortion

Unit 3 Attitude and Personality 25%
Concept   and   Meaning   of  Attitude,   Definition,   Factors   affecting
Formation of Attitude, Types and Characteristics of Attitude, Attitude
and  Behavior,  Concepts  of Personality,  Determinants  of Personality,
Personality Traits.

Unit 4 Group Dynamics 200/o
Concepts  and  Meaning,  Process  of  Formation  of  group,  Types  of
Groups,   Usefulness   of  groups   in   organization,   pitfalls   of  group
dynamics

Unit 5 Conflict in Management 250/o
Concepts in meaning, Process of Development of Conflict, Functional
V/S  Dysfunctional  Conflict,  Levels  of Conflicts,  Levels  of Conflicts,
Conflict Resolution, Managerial implication



Reference Books:

Sr. No. Book Title Author(s) Publisher
I Organisational Behaviour K. Aswathappa Himalaya PublishingHouse

2 Organisational Behaviour L.M. Prasad Sultan Chand & Sons
3 Organisational Behaviour Stephen Robbins Pearson EducationLtd.

4 Oi.ganisational Behaviour Subba Rao Himalaya PublishingHouse

5 Organisational Behaviour Fred Luthans MCGraw Hill

®

®



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(DIGITAL MARKETING)

Semester - 11

Subject Fundamentals of Digital Marketing Semester 11

Credits 4 Type Major

Learning Outcomes: At the end of the course, students shall be able to...

®
L01 Understand basics of digital marketing.
L02 Grasp the applications of digital marketing
L03 Understand applications and usage of E-mail advertising and mobile marketing.
L04 Understand the importance of digital marketing and its applications.

Course Content:

Module Content Weightage
I Introduction Digital Marketing 200/o

•     Introduction  to  Digital  Marketing  (DM)-Meaning,  Definition,

Need ofDM, Scope ofDM, History ofDM,
•     Concept and approaches to DM, Examples of good practices in

DM.
11 Marketing Automation 200/o

•     Marketing Automation: Definition, Advantages,
•     Marketing Automation  Software:  CRM,  Sales force, Analytics;

Customer Experience (CX),
•     How  does  marketing  automation  help  marketers,  Marketing

automation tools.
Ill Digital Marketing Mix and Influencer Marketing 200/o

•     Digital Marketing Mix:  Online Advertising, Lead Generation,

Social Media Marketing, Content and Copywriting.
•     Influencer   Marketing:    Influencer,   Payment   to   lnfluencer,

difference    between    influencer    marketing    and    celebrity
endorsements.

IV Basics of E-Mail Marketing 20%
•     E-mail Marketing-Need for E-mails, Types ofE-mails, options

in E-mail advertising, Features of Mailchimp,



•     Mobile  Marketing:  Overview  of  the  828  and  82C  Mobile

Marketing.
V Blogs ZOO/o

•     What are Blogs, Importance ofBlogs, Personal Blogs, Corporate

Blogs, Popular
•     Blog platforms, what are Tags, Widgets, Blog optimization, and

Blog Stats.

Reference Books:

1. Dave  Evans.,  Susan  Bratton,  (2010).  Social  Media  Marketing:  The  Next  Generation
of Business Engagement. Wiley

2.  Your Google Game Plan for Success:  Increasing Your Web

3.  Michael  J.  Thibault  (2023).  The  Influencer  Blueprint:  A  Step-by-Step  Guide
to Harnessing the Power of Influencer Marketing for Business Success.

4.  How To Start a Blog (on the Side) by Ryan Robinson

5.  George Pain (2019).   Marketing Automation  and Online Marketing:   Automate Your
Business through Marketing Best Practices such as Email Marketing and Search Engine
Optimization

6.    Stevan   Roberts   (2016).       Marketing   AI:       From   Automation   to   Revenue
Performance  Marketing

7. Jodie the mom (2023) Email Marketing Planner: Organize and Track Your Emails

®

®



VHER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHELOR 0F BUSINESS ADMINISTRATION

(DIGITAL MARKETING)

Semester q 11

On Semester 11

rtype Minor
Subject Search Engine Optimizati
Credits

Learning Outco.mes: At the end of the course, students shall be able to.„

Course Content:

rriodule Content Weightage
1„ IniintTOTFidr. 20%

i

•   ,  Concepts   of  search   engine   optimi.zation   (SEO),   Relevance,

]mportanc'e,    Popularity,   Trust, Authority,  Search  engines  and
directories, How search engines. work, Crawlers, robots, spiders,
Algorithms,   Search   engin`e   indexing,   Ranking,   Directories,
Website architecture, Static pages, Dynamic pages.

I,11 I Managing SE0s 200/o

•     Search  engine    Friendliness    and    Specific    Rankings    Page
coding,      Managing      spiders/robots,   Crawlability,   Rewriting

pages,  Subdomains, Alexa ranking, Image optimization,  Search
Engine  Optimization  analysis,  crawler  issues,  remove  URLs,
sitemap submission

Ill On-Page SEO ZOO/o

•     On-page  SEO,  importance,  influence factors, Optimizing Web

Page,  Website  Optimization,   title,  description  and  keyword
tags,  header tags, Anchor Text,  Navigation Links,  Contextual
links, Canonical URLs, Page Nations, keyword research, meta
tag optimization,  SEO  content optimization,  sitemap  creation
submission, robots. txt

IV Off-Page SEO 20%



•     Off-page SEO, importance, influence factors, Right and wrong

ways  to  link,  Reciprocal  links,  Three-  way  links,  Purchased
links, Link networks, Redirected links, Link bait, Trust rank and
worthless     links,     Quality     directories     Performing     and
Implementing SEO SEO goals, and Commercial intent, Fixing
broken links, Sitemaps, Useful directory links, complaining to
search engines, How to address a copyright violation

V Applications of SEO ZOO/o

•     Web   2.0     and     other     important     considerations     Website

e.cosystem,  Micro  sites,  RSS  feeds,
•     Blogosphere, social media, Google calendar, Press releases, SEO

for blogs, SEO for content management systems, SEO for local
search, SEO for mobile search, Measurements, Google API, SEO
tools,  Free tools,  Research  and  resources,  Google  my  business
listing, google places

Reference Books:

•     Search Engine optimization: Your visual Blueprint for effective lnternet marketing. 3rd
Edition (MISL-Wiley)-Kristopher 8 Jones

•     Search Engine optimization: An Hour a Day-Jenni pegrappone, Gradiva cousin-Wiley

®
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VHER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT

BACHLOR 0F B'USINESS ADMINISTRATION (BBA)

(DIGITAL MARKETING)
Semester - 2

Subject Environmental & Ecological Management Semester 11

Credits 4 Type MDC

Learning Outcomes:

LO1 Understand various kinds of renewable and non-renewable resources.
L02 Understand role of an individual in prevention of pollution and pollution related

issues.
L03 Define the principles of science, and sustainability, and recognize their role in

evaluating and establishing a viable human society within Earth's systems.
L04 Describe ecosystems in terms of how they vary, are structured, and function both

intemally and as part of the larger biosphere.

Course Content

Module Content Weightage
Unit 1 Multidisciplinary Nature of Environmental Studies 15%

Definition,   scope   and   importance,   Need   for   public   awareness   -
Institutions in Environment, People in Environment.

Unit 2 Natural Resources: Renewable and non-renewable resources: 25%
Natural     resources     and     associated     problems,     Non-renewable
Resources,  Renewable  Resources  -  A)  Forest  resources  8)  Water
resources,   C)   Mineral   resources,   D)   Food   resources,   E)   Energy
resources F) Land resources, Role of an individual in conservation of
natural resources

Unit 3 Ecosystems : 30%
Concept  of an  ecosystem,  Structure  and  function  of an  ecosystem,
Producers,    consumers    and    decomposers,    Energy    flow    in    the
ecosystem-I .The water cycle, 2.The Carbon cycle,
3.The  Oxygen  cycle,  4,  The  Nitrogen  cycle,   5.The  energy  cycle,
6.Integration of cycles in nature, Ecological succession, Food chains.

Unit 4 Environmental pollution and social Issues 30%
1. Definition, Causes, effects and control measures of-Air pollution,



Water pollution,
Soil pollution, Marine pollution, Noise pollution, Thermal pollution,
Nuclear hazards,
2. Solid waste Management: Causes, effects and control measures of
urban and industrial wastes.
3. Role of an individual in prevention of pollution, Pollution case
studies,
4. Disaster management: floods, earthquake, cyclone and landslides.
From Unsustainable to Sustainable development, Urban problems
related to energy, Water conservation, rain water harvesting, water
shed mama ement.

Reference Books:

Sr. No, Book Title Author(s) Publisher
I Textbook of Environmental Studies Erach Bharucha Universites Press

for Undergraduate Courses
2 Environmental Studies D.K.Asthana, MeeraAsthana S Chand & Company

3 Envirormental Biology Agarwal KC Nidi Publishers Ltd
4 The Biodiversity of India Bharucha Erach Map in PublishingPvt.Ltd

®
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Value. Education in Bhartiya Knowledge System

•Objectrtyes:

I.Themainobjective!ofthiscourseisto;timulatecthicalreflection,
awareness, responsibility, and compassion in young students .

2.  Td prov.ide. them with insight into important ethic.al principles and values.

::,::::rt;£aTee:orjjj:tfate:,:e]ceE3:acbareajcj::jevsffEralrs:sbpu:na:]sbo]em::ar]tyjuupdrEE:not;t;zens
who cori'tribute pos.itively to s-o6iety.    .-

'
I

`Outcomes:

Aftercoinp.let.ingthisc.oursethestudentswouldbeabletomeetthefollowing
o utcomes.                                                                           j

I.. The learners would develop a strong sense of right and wrong.
2-.Th8cours`ewouldpromotequalitiessuchashonesty,patriotism,integrity

andempathy                                         >     `
3.. Thi.§ qualities could pot only contribute to their personal ,growth but also

WO ldcontributeforbuildingahaHlioniousandpompasiionatesociety.

I.  Moral.Stories :  1.The Story of the Blue Jackal (from Panchtantra)

2..  The Brahmin and the Crooks (from Panchtanha)
J..            i                                                                                       I

3..Satyakaina:These!ekerofTruth(fromChandogyaUpanishad)
a,

4.  'Shvetaketu( fromchandogya Upanishad)
i,

5..Liftleprinc?No-Father(ThepowerofTruth)(fromJatakaKatha)
L`'6.  .Dftyr Bath Water ( from Jataka Kathq)

i
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Unit -2 I
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I       >  Y!amas and Niyalhas oatanjali's Yoga sutras)(Only introductory explainations
I,

required  relatin`g .to   Five  Yamas-  Ahimsa,   Satya,   Asteya,   Brahmacharya,

ApatigrchaandFi+e.Niyamas-Saucha,santosha,Tapas,Swadhyayaandlshvara
I.

J,,.
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